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Background information needed to answer Question #1:

Below are three different basketballs that each have unique features.  Review those features and also the customer profile of your customers to determine which basketball you think will sell the most.
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Question 1: 
Based on the information provided in the customer profile, which basketball will sell the most?

· Basketball 1
· Basketball 2
· Basketball 3 

What information from the customer profile indicates that your basketball choice will sell the most?

Background information needed to answer Question #2:

Review the survey results below that asked potential buyers about where they are most likely to purchase these products.
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QUESTION #2: 

Where are potential buyers most likely to purchase a basketball? 
· Traditional Store
· Online

Explain your answer using the survey data above:


Background information needed to answer Question #3:

Below are three recommended advertisements, including a special deal promotion, for the basketball that is expected to sell the best.  Review and based on what you know about the customer profile that shops at this store location, determine which promotional activity will sell the most product at this particular store.
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QUESTION #3:

Which promotional activity will sell the most products? 

· Promotion 1
· Promotion 2
· Promotion 3 

 Explain your rationale for your decision and include data from the customer profile:


Background information needed to answer Question #4:

Review the pricing options available for each of the three products below.  Also review the wholesale cost to purchase the product as you review the best pricing strategy for all three products.
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QUESTION #4:

Based on your knowledge of Pricing Strategies, choose the Pricing Mix Option that has the best pricing mix for all three products.  

· Pricing Mix 1
· Pricing Mix 2
· Pricing Mix 3

Please explain which Pricing Mix you selected and why?



Background information needed to answer Question #5:

The company that makes one of the basketballs is looking to rebrand the product. They have asked for your input on possible brands ideas.   First, read the Brand Vision statement which summarizes the goal for the new brand. Then, look at the logo, name, and tagline recommendations.
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QUESTION #5:

Which of the Brand Directions best meets the goals of the brand vision?
· Brand Direction 1
· Brand Direction 2

Why do you think your selected Brand Direction meets the goals the best?





[bookmark: _GoBack]Background information needed to answer Question #6:

A great sales pitch has 5 components: introduction, problem, solution, objections, call to action.  Review the 5 components of a successful sales pitch as well as a few example sales pitches below.
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QUESTION #6:

Write a sales pitch that you would use to try and convince someone to purchase this product.



Next step: submit your work
1. Save this document to your desktop 
· Navigation: select file at the top, save as – select desktop, and select save
2. Log into your class and select Assignment #3 on the left, scroll down and select “submit your work”, click browser my computer, find your file on the desktop, click open, then click submit.
3. If you have any issues email me or call me.
I will provide you assignment feedback and you can then make any changes you would like and resubmit for grading.
Congrats on completing assignment #3!
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Basketball 1

WILSON COURTSIDE BROOKLYN
NETS OUTDOOR RUBBER
BASKETBALL

Show off your love for the Brooklyn Nets
with this official Nets branded basketball
This ball s constructed from rubber for
maximum bounce, making it ideal for strast
ball It has an exclusive dual-density cover
for a soft, cushioned feel with wrap-around
channels designed for outdoor use. The ball
measures 295 inches and is sightly ighter
than an offiicl NBA ball

Wholesals Cost: $12.00

PRODUCT DESCRIPTIONS

Basketball 2

SPALDING INDOOR/OUTDOOR
BASKETBALL

Built using a composite leather cover, the
Spalding official-size NBA basketball looks
and feels like an official NBA ball. The ball
also includes o foam-backed design with
full ball pabbling, helping it stand up to the.

challenge of competitive play while
maintaining a soft, tacky feel. Best of all,
the ball s designed for use both indoor and
outdoor use, 50 you can bring it to the
YMCA or tha playground.

Wholesale Cost: $25.00

Basketball 3

SPALDING OFFICIAL NBA
BASKETBALL

Lok and feel like a pro with this NBA
official game ball. This is the exact same
ball used in NBA gomes night ofter night.
complete with the NBA log and twitter
handle. It has a full grain horween leather

cover, for superior texture and feel.
Designed for indoor use only. If you'e
looking for the real deal,look no further —
thisis it!

Wholesale Cost: $89.99
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BRAND VISION: WILSON STREET

Our vision is to be the leading brand for outdoor, street ball enthusiasts by providing basketballs specifically

PURPOSE designed to meet their needs.
DEMOGRAPHIC 14-25, male
CHARACTER Passion, authenticity, grittiness, spontaneity
ESSENCE By players, for players

Most brands design basketballs for indoor and light outdoor use. Few brands have designed basketballs around the
REASON TO BELIEVE

outdoor, street ball culture embodied in many American cities and emulated across the country.

Brand Direction 1 Brand Direction 2

RUCKER PARK

WWE GOT NEXT.

Rec League represents the wide array of informal basketball cultures and Inspired by the famous court in Harlem, Rucker Park embodies the iconic

* REC LEAGUE *

captures the essence of impromptu basketball games all across America culture of pick-up games and their influence on basketball culture.





image8.png
step 1 - Introduction

A good sales pitch quickly introduces the reason the customer
should give you their attention. Consider starting with something
that grabs both their heart and mind, like a surprising fact or a
relatable story.

step 2 - Problem

Once you have the customer’s attention, show that you
understand the problem they are facing, one that your product
can solve. Take some time to acknowledge the problem and talk
about how well you understand the opportunity or challenge the
customer needs a solution for.

step 3 - Solution

Once you've outlined the problem, its time to introduce the
solution. This is where you talk about how the company’s product
or service will address the problem the customer is facing. Make
sure to describe the key features of the product and talk about
how they will help the customer.

Step 4 - Objections

1t’s important to anticipate reasons why a customer might object
to purchasing the product. If the product is expensive, for
example, you might acknowledge the high cost while also
explaining why it's justified given the quality of the product or its
innovative features.

step 5 - Call to Action

Having introduced the product, spoken about the problem,
described the solution and addressed any objections, you've
probably got the customer right where you want them. At this
point, you need to give them a clear call to action. Be direct and
make it easy for them to say yes. Invite them to purchase the
product or offer them a free trial of the product.
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Here is an example of a sales pitch for an ankle brace for
basketball players:

“More than 50% of athletes have suffered a serious ankle injury and
need to wear ankle braces, but many of them are unable to find an ankle
brace that provides the right combination of support and flexibility. The
'ProFlex Ankle Support system is made out of industrial grade canvas
with strategically placed plastic composite reinforcements designed to
provide durability and strength in the right spots. It may seem to be too
good to be true, but we've seen dozens of athletes become raving fans of
the ProFlex. Would you like to try it risk free for 30 days?”

While the ankle brace example appeals to the logical needs of the
potential customer, this example uses a more emotional appeal to
capture the heart of the potential customer:

“In 2015, James Hunter suffered two concussions while playing football.
‘He was only 15 years old, and as a result, his ability to perform well in
school was affected. There are thousands of student-athletes like James
‘who are affected by unnecessary head trauma at a young age. As an
equipment manager, it's up to you to ensure that your students have the
best equipment possible. The Gridiron Heads Up 2100 helmet is the latest
in football helmet technology with a host of features designed to
significantly reduce the risk of head injury. For teams who've used it for
more than a year, we've seen a 53% reduction in the instances of
concussion. We're currently offering a buy-10-get-1-free deal for team
purchases. How many would you be interest in ordering?”
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Basketball 1

WILSON COURTSIDE BROOKLYN
NETS OUTDOOR RUBBER
BASKETBALL

Show off your love for the Brooklyn Nets
with this official Nets branded basketball
This ball is constructed from rubber for
maximum bounce, making it ideal for street
ball. It has an exclusive dual-density cover
for a soft, cushioned feel with wrap-around
channels designed for outdoor use. The ball
measures 295 inches and is slightly lighter
than an official NBA ball.

Wholesale Cost: $12.00

PRODUCT DESCRIPTIONS

Basketball 2

SPALDING INDOOR/OUTDOOR
BASKETBALL

Built using @ composite leather cover, the
Spalding official-size NBA basketball looks
and feels like an official NBA ball. The ball
also includes a foam-backed design with
full ball pebbling, helping it stand up to the
challenge of competitive play while
maintaining a soft, tacky feel. Best of all,
the ball is designed for use both indoor and
outdoor use, so you can bring it to the.
YMCA or the playground

Wholesale Cost: $25.00

Basketball 3

SPALDING OFFICIAL NBA
BASKETBALL

Look and feel like a pro with this NBA
official game ball. This is the exact same
ball used in NBA games night after night,
complete with the NBA log and twitter
handle. It has a full grain horween leather
cover, for superior texture and feel
Designed for indoor use only. If you're
looking for the real deal, look no further —
thisis it!

Wholesale Cost: $89.99
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CUSTOMER PROFILE

+ Target customer age: 15-35 years,

+ 70% male

* Median household income of $55,000

+ 90% of customers live within a 5 mile radius

- 80% of customers actively part

ipate in sports; of
those, 50% play basketball at least once a week

« There is a YMCA one block away with an indoor
basketball court; many customers are members

« There are 14 outdoor basketball courts within a 10 mile
radius of the store; many customers play in pickup.
games regularly

+ 40% of customers consider themselves “strong
supporters” of the Brooklyn Nets
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POTENTIAL BUYER SURVEY

STRONGLY NEITHER AGREE STRONGLY
DISAGREE
DISAGREE NOR DISAGREE AaREE AGREE

I value convenience over being
able to touch and feel products 18 36 21 17 8
before purchasing

When I shop, | usually know

8 28 38 1 12
exactly the product | want
1 don't like to wait for a product " " 2 - -
when | decide I need it
Ilike to investigate numerous

< 12 14 18 21 35
options prior to purchasing
I prefer to see, touch and test a 1 " . 2 .
product prior to purchasing
I typically remain attached to
one product versus shopping for 32 22 14 18 1

alternatives
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POTENTIAL PROMOTIONAL OFFERS

Promotion 1 Promotion 2 Promotion 3

20% & o
OFF

NORMAL PRICE
BUY A BALL,

‘OFFER ENDS SUNDAY! SEE A GAM
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PRICING OPTIONS
Pricing Mix 1

WILSON COURTSIDE BROOKLYN

Rrealvsoonasan] SPALDING INDOOR/OUTDOOR SPALDING OFFICIAL NBA
BASKETBALL BASKETBALL BASKETBALL
$2999 $2999 $89.99
Pricing Mix 2
WILSON COURTSIDE BROOKLYN
NTealyssaRRIRERR] SPALDING INDOOR/OUTDOOR SPALDING OFFICIAL NBA
BASKETBALL BASKETBALL BASKETBALL
$1999 $39.99. $12999
Pricing Mix 3
[ SPALDING INDOOR/OUTDOOR SPALDING OFFICIAL NBA
BASKETBALL BASKETBALL

BaskeTeALL
099 56099 517999





